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KNPB Strategic Plan — Focus #3: Leverage new technology to better serve diverse 
audiences.
Goal:  Use all our media services to increase viewer knowledge of our content and services.
 

DTV Is Coming
To educate the community about the digital transition, KNPB created Are You 
Ready For DTV?, a nine-part series of shorts designed to make the transition as 
clear and painless as possible for viewers. The series has been distributed 
nationwide, making KNPB a leader in America’s education about DTV.

Exactly one year before the designated analog turn-off February 16, 2009, KNPB’s 
OpenLine featured KNPB technology staff answering questions from viewers about 
preparing for the transition. 

KNPB Goes HD
The final phase of the conversion of the KNPB technical plant from analog to fully digital was launched with purchase 
and installation of High Definition cameras in the KNPB studio. New editing equipment was installed for customizing 
content for station breaks on the KNPB HD. Additionally, the KNPB uplink station was updated to enable transmission 
in both standard digital and high definition to PBS and other clients.

New KNPB Flagship Channel
Planning for maximum impact of KNPB’s expanded digital services led to the design and implementation of a flagship 
channel featuring a combination of standard digital and high definition programming. In addition to the flagship channel, 
KNPB II continued to offer Create lifestyle programming, and PBS HD programming was broadcast on KNPB III, both 
24/7. A Spanish language digital channel, V’me, was launched in partnership with Charter Communications serving Reno/
Sparks.

Expanded KNPB Coverage
KNPB’s coverage area was expanded through upgrading the Carson City translator, better serving Washoe Valley 
communities. And a new digital translator on Peavine introduced enhanced service to Verdi, Mogul, and parts of West 
Reno.

New KNPB website
Thanks to a generous grant from the Mathewson Lead Trust, in-kind services from 
12 Horses North America and many hours of content migration from our Art 
Director and Online Producer Chris Orr, KNPB launched its new website in 
October, 2008.

Foremost in the strategy was to build in a Content Management System (CMS) 
that would allow station representatives from each department to manage online 
content and their areas of expertise. The site reinforces KNPB’s new branding 
objectives and features a new homepage design that attracts visitors to spend time 
at the site learning about KNPB programming and services.

The site also includes a new fundraising platform that provides easier content 
development, a better user experience and increased on-line donation capabilities. 
KNPB’s new website (knpb.org) has positioned the station as a leader in online 
content in the PBS system.
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KNPB Strategic Plan — Focus #4: Tell the stories of Nevada and the West.
Goal:  Share the history and culture of our area and focus on current issues facing our region.
 

KNPB HD Production
This station’s 25th anniversary year has seen milestones for KNPB’s 
Production Department. KNPB’s first high definition production, Living 
in the Big Empty, represented a forward step in KNPB’s evolution as a 
content producer.

More HD programs are being produced and will premiere in 2009 as 
digital television takes over.

Using New Media To Tell the Stories
KNPB Reports, a podcast-style series of news stories, was introduced on 
the newly designed KNPB website. KNPB Reports are distributed in multiple platforms — broadcast on KNPB, posted 
online at knpb.org, and shared with KUNR 88.7 FM.

Nevada Stories continued to shine a light on the many people, past and present, who have played and continue to play a 
significant role in shaping the Silver State. A partnership with the University of Nevada Athletic Department resulted in 
a segment honoring the 40th anniversary of former Wolf Pack star Marion Motley’s induction into the Pro Football Hall 
of Fame. Besides its broadcast on KNPB, the piece played at Mackay Stadium during a halftime ceremony honoring 
Motley. Partnerships with the Nevada Museum of Art, Reno Philharmonic, Navellier and Crisis Call Center were 
highlights of the year as well.

KNPB’s 25th anniversary inspired a 2008 series of retrospective highlights that will be broadcast throughout this year.

KNPB Strategic Plan — Focus #5: Plan for the future.
Goal:  Ensure that KNPB continues as a strong, relevant, and well- funded public service.

KNPB Works for Hire
Creative services continue to be a staple of KNPB revenue generation. The Beauty of Oil Painting used KNPB’s new high 
definition studio for taping a second season, with KNPB acting as presenting station for the series’ distribution through 
American Public Television. We continue to provide uplink support for many commercial news outlets. CNN, Fox 
News, Bloomberg and CNBC are some of the networks that regularly use KNPB studio facilities to help spread the 
news.

Fund-raising Production
Traditional fundraising is still the backbone of KNPB. With the addition of a Senior Development Producer, 2008 was 
the best production year ever for KNPB’s membership drives, Lights! 
Camera! Auction! and Aged To Perfection.

Aged to Perfection
In its third year, the 2008 Aged To Perfection dinner and auction honored 
Reno Mayor Bob Cashell.

Between the dinner and the on-air auction of fine wine, art, and travel, 
Aged To Perfection has become KNPB’s major annual fund-raising event. 
Wine connoisseurs Dr. Kosta Arger and Dr. Lynn Leary joined host Tim 
Jones for the on-air auction, as they have since its inception in 2000.
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KNPB Strategic Plan — Focus #5: continued

Individual Giving
Over the past twenty-five years, KNPB has built a strong network of community support. This support system includes 
local foundations and corporations, as well as individuals who volunteer their time and services and return year after 
year as members of the station. A significant number of newcomers to northern Nevada quickly join this important 
membership, our largest single source of revenue. Donors who contribute $1,000 or more annually to KNPB are 
members of the Silver Circle.

KNPB Channel 5 Public Broadcasting — 2008 SilverCircle Members

President’s Circle — $25,000 and up annually
David & Janet Bingham Charitable Fund at the 
Community Foundation of Western Nevada
Ethelmae S. Haldan and Linda Pascotto
Anne and Tony Joseph
Norma & Ranson Webster

Philanthropist — $10,000 - $24,999 annually
Martha Jones
Sara & Leonard Lafrance
I. Heidi Loeb
L Mark Newman
Faith and John Spencer

Patron — $5,000 - $9,999 annually
Barrick Gold of North America, Inc
Fairweather Foundation
Susan & Ron Krump
Lifestyle Homes Foundation
Phil and Jennifer Satre Family Charitable Fund at the 
Community Foundation of Western Nevada
Arthur B. Schultz
The Harvey and Leslie Wagner Foundation

Benefactor — $2,500 - $4,999 annually
Phyllis and Allen Blume
Ann Carlson
Todd Denton
Mrs. Jane S. Foster
Susan & Mark Herron
Brian & Nancy Kennedy Foundation at the Community 
Foundation of Western Nevada
Sue McDowell
Lela Moore
Meg and Dillard Myers
Linda and Terry Oliver
Q&D Construction, Laura and Norm Dianda
Dr. Martin Rochford
Bonnie & Greg Salter
John Sande III & Gail Sande
Brad Lemons Foundation
Allegra and Tom Willison

Investor — $1,000 - $2,499 annually
Wendy and Albert Alderman
Vicki and Stephen Bailey
Carolyn and Rick Banis
Jim Bauserman, The Bauserman Group
Kim Becker
Roberta and Richard Bennett
Carolyn and Donald Bernard
Anita Boel
Jeanne and Fred Boyden
Amy Brazil, Dickson Realty
Sara Beth Brown
Angela & Phong Cao
Christina Caramella
Lisa and Gregg Carano
Wanda and Earl Casazza
Mayor & Mrs. Bob Cashell, Sr.
Madeleine Chiappero
Emily and Bob Ching
Clark and Sullivan Constructors
Jack Clarke and Janice Cessna Clarke
Mrs. Cecil Clipper
Joy and Joe Crowley
Crystal Family Foundation

Michelle and David Dehls
Jim Devolld, First Independent Bank of Nevada
Barbara Jo Douglass
Daryl E. Drake
Mary C. Drazy
Terrel andThomas Drendel
Joan and Lloyd Dyer
Gary and Robbie Edwards
Maryanna and Dale Enochson
Mona and Dennis Estes
John Farahi, Atlantis Casino Resorts
Nicholas and Lisa Fedeli
Jane Foraker- Thompson
Ann and Robert Funk
Gene and Diane Gardella
Mercedes de la Garza, Architect
Tiffany and Martin Gastanaga
Joan Gibb
Samantha and Alan Glen
Patricia and Robert Heaney
Michael T. Heffner
Judy and Martin Herman Trust
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KNPB Strategic Plan — Focus #5: continued

IKNPB Channel 5 Public Broadcasting — 2008 SilverCircle Members continued

Investor — $1,000 - $2,499 annually
Virginia Hestmark
Marilyn E. Hewitt, National Road and Tow Service
Harry Holman
Susan Huckabay
H Jeane Jones
George Jostlin
James Jurschak and Faith Fessenden
Hy Kashenberg
Rev. Jim and Lora Kelly
Kate and Richard Kenny
M Donald Kowitz and Tracy Figler
Frank Kruger
Sherry and Kliff Kuehl
Kella and Norbert Kutter
Paul and Janet Laxalt
Bobbi and Dale Lazzarone
Dr. K . Lynn and Diana Learey
Hal Lenox, Jr. AT&T
Janet and Warren Lerude
Merrie and Charles Lorang
Dr. William Lore, DDS
Lynda Mahorter and Hugh Shelton
Kristine and Timothy Martin
Julie and Shawn McElmoyl
Patricia A. Miller
Mary Ann Morgan and Bruce Beesley
Maureen Mullarkey
Munson Family Foundation
Renate and Peter Neumann
Patrick O’ Connor, Navellier & Associates
Linda and Richard Offerdahl

Barbara Oppio
Cecile and Gordon Peters
Pat and Marshall Postman
Ernest Prien
Anonymous 34527
Sandra & John Raffealli 
Senator Bill J. Raggio
Elizabeth Raymond and Jim Pagliarini
James Ross, Bidart and Ross
Roy E. Crummer Foundation
Joannie and Frank Rudolph
Gail and Art Salt
Dr. Roderick and Jacquelin Sage
Mary and Craig Sande
Rae Ann Schuster
Carole and Dick Schutte
Mr. Warren A. Seitz and K Alyson
Beverlee and John Shields
Charlotte C. Smith
Gary Smith, Realtor
Madeline Spottiswoode
Joanne and John Stockman
Patricia Tripple
Sue Wagner
Eugene Wait
Janet and Lewis Watson
Jim and Karlene Webster Charitable Fund at the Community 
Foundation of Western Nevada
Mrs. Charlotte Wedge
B Phyllis Whittiker and Bruce D. Gesner

Honorary
Dr. and Mrs. Kosta Arger
Edna and Bruno Benna
William Bradley
Pamela and Scott Craigie
Janice and Robert Davidson
Jan and Gary Horton
Mark Knobel
Mrs. Dorothy Lemelson
Rev. Jackie Leonard
Cecelia and Robert Pearce
Roberta and Peter Rathmann
Pat and Ron Smith
Toni and Donald Weir
Annette and Harvey 
Whittemore

KNPB Staff
Successful sustainability in all areas of station activity could not happen without dedicated staff support.  For more 
information, visit the KNPB online staff directory at knpb.org.
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